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SECTION -1
HrE —1

Note : This section contains five {3} questions based on the following

paragraph. Each question should be answered in about thirty (30
words and each carries five {5) marks.

(5x5=25 m
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Basically, the daim for powerful media rests on argurmnents @henﬂe& and
models in vogue today have a great deal of logical validity, but ¢ adequately
provern in traditional laboratory settings where only a few gmgableg are ranipulated
and only Irmnediate or short - range effects are studied. way to understand
the long - range, cumulative, and indirect influence of public opinion is to
conduct cultural studies in the natural enviroronent, @ to this emnerging school
of thought. Noelle - Neumann's argurmnent izl ost basic and powerful
characteristics of mass cormunication - thy curmnulation, ubiguity, and
consonance - do not lend thernselves 40 ro kch. By curnulation, she means
the media’s slow but pervasive influernce. have been calling the stalagrnite
factor. By ubiquity, she means the o f rnedia - the simple fact that because
media are everywhere, it is Impossj
compare what happens to those &
{She also shares Dwe Fleur a
Institutions are so interde
considering all of the othelg B

media with those who are not exposed.
1 okeach’s visw that media and other social
e cannot observe the influence of one without
prance, she means the unified picture of events

and issues held by vari an extrerne case of agenda - setting, in which public
opirdion carmot he by shaped by media that rely upon the same sources of
inforrnation and th cOornrnon definitions of whatis going on, whatis mportant,
and what values s & presented. The “powerful effects” argurment, like the
“rneaning” degndenc],r theories of DeFleur and Ball - Rokeach cited earlier, is
ciffioult t because it does not emnerge from the ernpirical traditions that gave rise

other theories. For that very reason, Noelle - Neumanr, De Fleur,
each are being taken seriously in mass comomunication cirdes, where
lars have grown tired of the limited findings uncovered by traditional media
ategies. Their instincts t2ll them that the influence of the mediais not trivial,
found, and they are beginning a research agenda - with new tools - that may

p them prove their case.
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1. What do you understand by “the oMgipr®grce of media’ ?
T E BderwEeS B @ 9w
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2. How is ubiquity of media related to Impossibility of conducting classic experirnents 7
g T wdsgrpe wy wirE (aeetiRe ) W wn wl s B oan v 1

3.
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4. Which of the two theories - ‘powerful’ media and ‘weak’ media - appeal to scholars
who are unhappy with the findings of traditional media research ?

“sfarmnet Gl v twudn il 8 8 e fegre e fapt w v T oW menfe
i ey B anes i

5.  Summarise the arpument of Noelle Ygleu with regard to the research about mass
media effects.
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SECTION - II
H|/rE—II

Note : This section contains fifteen (15) guestions each to be answered in
about thirty {30} words. Each question carries five {3 marks.

(Fx15=75 marks)

2
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6.  Define the sodal responsibility of media. *
g ¥ wetua werrtyrg o wieny 0
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7.  Explain the theory of minimnal effects of mass media.
W Eu g ey s wiern Y epey w1l

ffer your views.
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8.  Isfreedom of the press absoluted
ek reata sl oo Ry &
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9.  Review the role of the Editors’ Guild of India in upholding the basic standards of
journalism.

“womra B gn wweden o vy vl w wie o wdtan @l

10. What is the scope of cornrnuni
sy o wegyirn giten & fay @
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11. Describe how a sample size is deterznined.

Boray ay zeay R ey B wen B2

12, Are dornestic news agencies In

gy v wean whe el

d by global news agencies 7 How ?
Fvufendt & wafae R BN
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13. What is visual logic in television rews writing and editing 7
TR wan Sy g wewen F evy wd B oam a8

14. Identify the characteristics of pybl
st Rt £ Pafmnad o)

vi® advertising.
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15. Differentiate between public relations and corporate cornrmunication.
wareend o ey dan o s e wly

16. Why did the British administration ppress the growth of journalisin in India ?
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17. What is the Iinpact of television on the writing style of newspapers 7
wE Rt A St it an wwe

18. What is the basic princyple of off

et gpw o o g v
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19. What are the advantages of mnorphing in preparing visuals for advertising ?
Vg o g w vy R i ar & e gy

20. Whatis the impact of Cinerna on =Ngisio®in India ?

sige H Fertays e Y ey aals ;
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SECTION - III
H/UrE 111

Note : This section cortains five (3 questions of twelve {12} marks each. Each
guestion is to answered in about two hundred (2000 words.
(12x5=60 marks)

R 35 W A 12) $RETE RN (5 UV WORE U Y ERUAI 8 8
(200} wa F airtym §
33
21. Access, reach and participation are the guiding principles of aqgssin the media

situationin any country. Apply these prindples to critically evaluate thd¥iedia situation
in India. *

e Fagra T v

fepait oft o o oy oY fente wy yeerhe el i forg g,
o g Yl o weliaeee gomies w0 ¥ oy o fag

22, The rise of owner - editors and their prec e edia operations have seriously
affected the character and profile of pri in India. Do you agree 7 Substantiate
your response with suitable exarnpl
ey wenEEl & g | digad
augphrg vyt g T w
®14
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23. Discuss the signifi d cordribution of journalismn during the nationalist strugele
for Independence it

yEet A e o Save wwe i @ wfuw o wwen wl

24, research design to evaluate a cormrnunity radio project in a tribal area.

sz 4 wegefye T e & geaien & Yy 7 B e oaly

25, ¥ Provide a historical context to the constitubion of the ntetnational Cormmenission for the
study of global cormmurication issues. Critically analyse at least five major
recormanendations of this cormardssion.
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SECTION - IV
BWIE—IV

This section consists of one essay type question of forty (40) marks to
be answered in about one thousand (1000} words on any of the

following topics.
{40x1=40 ma
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; affgted its character

The invasion of tabloid news values into mainstream medig
re of mainstream

media In the present context.

it & (Pwnln) wyreogedt & s ¥ g
fopr 28 Fempdw & ol T myEn wl ayg
it )l gt

Agpressive journalism, anns and style over substance characterise the news
and current affairs s on Indian television. How do you react to this
staternent ? Subst@n r response with suitable examples.

iy | e W orrn SO w ure snui Teiaes woRgEe g
epiaet ey Fafwmn By g% warey w apval w whEE B an woa

SRR TR

OR / ¥e
Analyse the scope and relevance of alternative media in the context of globalisation.
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